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Plunkett’s CD-ROMs new, enhanced 4.0 version

Purchasers of the printed versions of
Plunkett’s Industry Almanacs receive a
CD-ROM version of the companies database
as an added feature at no additional charge.

For 2008 editions, that CD-ROM now
comes in a new, enhanced 4.0 version with
improved graphics, better help indexes,
improved installation and better searches. m

Plunkett Research announces distributors
in Seoul, Korea and Beijing, China

Korea
ITI Corporation

278-9 Seongsan-dong
Mapo-gu, Seoul

Korea 121-250

Phone: 82-10782-7180
email: stanp@iticorp.co.kr

Stanley Park, President & CEO
Suite 210, Geum Pung Bldg.

People’s Republic of China
CINFO/Center for the Development of
Contemporary Economic Information
& Culture

Yigun Guo, President

12 South Gymnasium Road, Suite 327
Beijing, P.R. China 100044

Phone: 8610-88301154

email: yiqun.guo@cinfo.net.cn

Wireless industry continues rapid growth -
more than 2.3 billion cell phone subscribers worldwide

Wireless industry continues
rapid worldwide growth

Mobile communications,
including mobile entertain-
ment, remains one of the
hottest sectors in the InfoTech
market. Globally there are

now more than 2.3 billion cell
phone subscribers. More than
900 million cell phones will
sell worldwide during 2007 and
again in 2008 — making the
cellular phone the fastest-selling single item
of consumer electronics by far. Worldwide,
cell phone use continues extremely rapid
growth, particularly in China and India. In
some nations, particularly in Scandinavia,
market penetration exceeds 100% of

the population as some
people have more than one
cell phone subscription.
Accessing and transferring
data and entertainment via
cell phone is growing at a
rapid clip. According to a
recent report by Plunkett
Research, Ltd., some of

the most exciting wireless
trends revolve around the
following events:

Municipal Wi-Fi broadband systems
make whole cities wireless

Because of their relatively low cost and
ease of installation, many cities and
communities throughout the U.S. have
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IndustryNote”

HOT TITLES in some
of today’s most

interesting industries The entire food industry, from growing

to processing to retailing, is an extremely
competitive field where profit margins are
typically so low that it is often challenging
to maintain profitability. Meanwhile,
throughout much of the world, technology
and globalization have revolutionized the
way that we grow, transport, process, package,
purchase and cook food. According to the
newest Plunkett’s Food Industry Almanac,
the largest and most important factors
affecting this evolving industry are:

Plunkett’s Nanotechnology
& MEMS Industry Almanac

1. Wal-Mart Dominates as the world's
biggest retailer (and is now America’s
biggest grocer)

Wal-Matrt is the world’s largest non-oil
company, based on revenue ($312 billion
during 2006). One way in which the
company has expanded dramatically is
through its revolutionary entry into the
grocery business, and Wal-Mart is now
America’s biggest grocer, with $93.7 billion
in grocery department sales during 2006.
Its supercenters have immense, well-stocked,
supermarket-like grocery departments that
work on profit margins much lower than
those of traditional supermarkets.

Plunkett’s Alternative, Renewable
& Hydrogen Industry Almanac

The real estate and construction sectors,
including the many professions and fields
associated with them, make up one of the
largest components of the U.S. economy.
There is more than $13 trillion in outstanding
mortgage debt in America, and more than

7 million homes, both new and existing,

are sold annually. For the 2000 through 2005
period, residential construction and sales

of existing homes were extremely strong.
However, by the end of 2006, the residential
market had slumped, and home prices were
declining in many areas. Early 2007 has seen
a steady deterioration in the housing market
in the U.S. However, the commercial and

Plunkett’s Sports
Industry Almanac

DON'T FORGET

Plunkett’s Outsourcing &
Offshoring Industry Almanac
2008 is available now!

Sizzling changes in the food industry

2. Agricultural biotechnology scores
breakthroughs but causes controversy
In 2006, over 42 billion acres of genetically
modified crops were planted worldwide

(a 14% increase over 2005) — mostly in the
U.S., but large amounts were also planted
in Argentina, Canada, Mexico, Romania,
Uruguay and South Africa.

3. Exacting organic standards

create consumer demand for products
Organic farms provide about 2% of the food
supply in the U.S., and sales of organic foods
hit an estimated $15 billion in 2006. In fact,
organic food is one of the fastest-growing
segments of the U.S. food industry, along
with nutritionally-enhanced foods and
energy drinks.

4. Functional foods promise

health benefits

Worldwide sales of foods that claim to
foster nutrition, health, weight loss or other
advantages are enjoying immense sales.

The U.S. accounts for about one-third of the
market for such foods, followed by Europe,
Japan and the rest of Asia. m

Residential real estate trickles while
commercial properties boom

government sectors are seeing good growth.
Values of existing commercial properties
have soared and total new construction
volume has been high. The major trends
affecting this volatile sector are detailed

in Plunkett’s Real Estate & Construction
Industry Almanac, including:

U.S. homeowners refinanced vast
amounts of mortgages through 2006,
but the mortgage market has changed
A rapid rise in home values enabled
consumers to obtain much larger home
mortgages, or substantial home-equity loans

continue page 4
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Check out our new Build-A-Report™ tool

Plunkett Research Online has recently
launched our innovative, easy-to-use
Build-a-Report™ custom report tool.
Build-a-Report will save you time and
effort as you:

% Create custom course packs
% Build industry sales guides
% Make unique training guides
% Create study guides

% Meet your clients’ consulting needs
more efficiently with relevant white
papers

% Strategically plan your company’s
future with the market research
you need

% Prepare for interviews with ease

% Prepare for sales calls with assurance

Plunkett Research, Ltd

PLUHKETT S BUALD-SmElORT ™
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The results of Plunkett’s in depth
industry research at your fingertips

In 90 seconds or less, you can enter one
of our 29 Online Industry Centers and
choose the information that you need.
Do you want information on solar cell
manufacturing? What about the top 10
non-U.S. manufacturers of Health Care
equipment and supplies? Or even the
names and addresses of executive con-
tacts in the Advertising and Branding
industry? Select from the following
categories to include:

% Industry Trends

% Industry Statistics Overview

% Top companies (up to 10) by NAIC
code and by U.S., non-U.S. or both

Rank the top companies by sales,
profits or employee count

*

Company profile details
Company address
Company executive contacts by title

¥ % ¥ *

Industry Glossary

Next, click the Build-A-Report™
icon and create a professionally
formatted, custom PDF within
seconds.

The PDF can be viewed, exported,
saved to a local hard drive, and/or
printed. Build-A-Report™ requires
a subscription that includes export
capabilities.

If you are already a subscriber,
visit Plunkett Research Online and
start exploring the possibilities of
Build-A-Report™.

Not yet a subscriber? Sign up

for an online trial, completely free
Trial access periods to Plunkett
Research Online are available to
libraries, qualified companies and
government agencies.

Call 713-932-0000 or send an email to
customersupport@plunkettresearch.com
for your FREE online trial.

Two ways to sign up for your FREE

online trial - call 713.932.0000 or email
customersupport@plunkettresearch.com

Trial access periods are available to libraries, qualified companies and government agencies.




MAKE THE CONNECTION. GET ACCESS.

The top eight uses for
Plunkett Research Online

1 Industry-Specific Analysis, Research and
Competitive Intelligence There is no better
resource than Plunkett Research Online for
easy-to-use, easy-to-understand analysis of the
most important vertical industry sectors, from
health care to InfoTech to financial services.

2 Business Plans/Market Research
Concise data for the development of business plans
and for market research and industry analysis needs.

3 Sales Prospecting/Business Development
Complete profiles of thousands of companies, fully
searchable. You'll be able to compile custom lists
and export contact data.

4 Sales Planning and Support

Exactly the information you need for completing
sales plans, organizing sales guides and building
lists of competitors, subsidiaries and products.

5 Training Provides the best possible tool to

teach personnel about the industry they will be serv-
ing. We specialize in writing our analysis in language
that people of all types can understand, even if they
don’t have current expertise in a given industry.

6 Product Development Research trends,
technologies and “points of pain” that can help
you develop breakthrough products and services.

7 Corporate Strategy/Competitive Intelligence
The analysis and searchability provided by Plunkett
makes it an ideal tool for competitive intelligence.

8 Recruiting/Placement Plunkett’s industry
analysis, contact lists and profiles of leading
companies make our data a primary tool at leading
recruiting and placement offices. In fact, job seekers
of all types, from new college grads to seasoned
executives, rely on Plunkett Research data to guide
them in their employer and industry research.

For complete information,
visit www.plunkettresearch.com
or call 713.932.0000

RESIDENTIAL REAL ESTATE continued from page 2

for homeowners who didn’t want to go to the trouble of refinancing
their primary mortgages. By the end of 2006, the market had changed
dramatically as interest rates rose and values fell.

Home sales slow - Prices begin to fall

Both new and existing home sales reached new highs in 2005, but

the party was over by the end of 2006. According to the National
Association of Realtors (NAR), sales of existing homes fell 8.6% to 6.48
million in 2006, and are expected to fall further to 6.40 million in 2007.
New home sales fell 17.7% to 1.05 million in 2006, and are expected to
fall yet another 9.1% in 2007.

Malls morph to stay afloat

The days of the dull, old-fashioned enclosed shopping mall are
numbered. Of the 48,695 shopping centers in the U.S., only 1,130 are
enclosed malls. Anchor tenants such as major department stores are
moving or going out of business, leaving mall owners with echoing
empty spaces. m

Only Plunkett Research gives
you instant access to complete
market research tools

Your choice of online access or book form

Plunkett Research allows you to:
% Select your target industry

% Study industry trends and statistics

% Look up industry terms in our extensive glossary

% Build your own industry reports, complete with contacts
% Export extensive mailing lists
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Order Today! 2008 Industry Reference & Market Research Titles

quant™ quan™ quant™
Advertising, Branding & Marketing Job Seeker & Careers Telecommunications
___ Plunkett’s Advertising & Branding Industry Almanac 2008 ___ The Almanac of American Employers 2008 & Wireless
ISBN 978-1-59392-109-5 Apr 2008 $299.99 451 pages ISBN 978-1-59392-095-1 Oct 2007 $279.99 748 pages , -
) . ___ Plunkett’s Telecommunications
Airlines, Hotel & Travel — Plunkett's Companion to The Almanac Industry Almanac 2008
of American Employers 2008 ISBN 978-1-59392-086-9 Aug 2007
___ Plunkett’s Airline, Hotel & Travel Industry Aimanac 2008 ISBN 978-1-59392-107-1 Mar 2008 $279.99 689 pages 19
ISBN 978-1-59392-093-7 Sept 2007 $299.99 463 pages ) _ $299.99 622 pages
Aoparel & Textil Middle Market Companies ___ Plunkett’s Wireless, Wi-Fi, RFID
ppare! & Textles __ Plunkett's Almanac of Middle Market Companies 2008 & Cellular Industry Almanac 2008
___ Plunkett’s Apparel & Textiles Industry Almanac 2008 ISBN 978-1-59392-092-0 Jul 2007 $299.99 636 pages ISBN 978-1-59392-090-6 Jul 2007
ISBN 978-1-59392-110-1 Apr 2008 $299.99 445 pages $299.99 441 pages
Automobil Real Estate & Construction
! omo! e ) ___ Plunkett’s Real Estate & Construction Industry Almanac 2008 Transportation,
—_ Plunkett’s Automobile Industry Almanac 2008 ISBN 978-1-59392-112-5 May 2008 $299.99 520 pages Supply Chain & Logistics
ISBN 978-1-59392-094-4 Oct 2007 $299.99 538 pages \ .
_ ] _ Retail __ Plunkett’s Transpon?llpn,
Chemicals, Coatings & Plastics _ Plunkett's Retail Industry Almanac 2008 fudppltv CRTm & Lozgl;:]t;cs
___ Plunkett’s Chemicals, Coatings & Plastics Industry Almanac 2008 ISBN 978-1-59392-101-9 Dec 2007 $299.99 630 pages ndustry Rimanac
ISBN 978-1-59392-091-3 Jul 2007 $299.99 491 pages ISBN 978-1-59392-108-8
Sports ¥239r92838650
- . ages
Computers, E-Commerce & Internet. ___ Plunkett’s Sports Industry Almanac 2008 Pag
___ Plunkett’s E-Commerce & Internet Business Almanac 2008 ISBN 978-1-59392-089-0 Jul 2007 $299.99 456 pages

ISBN 978-1-59392-105-7 Mar 2008 $299.99 568 pages

Plunkett’s InfoTech Industry Almanac 2008 . . o ot
B (BN 975.1.50399-104.0- Feb 2006 $299.99 650 pages Call today for Plunkett Online pricing and subscriptions

Consulting, Outsourcing & Offshoring
Plunkett’s Consulting Industry Almanac 2008

Plunkett Research Order Form for

~ ISBN 978-1-59392-113-2 May 2008 $299.99 372 pages Printed Almanacs with CD-ROM Database

___ Plunkett’s Outsourcing & Offshoring Industry Almanac 2008 ) . )
ISBN 978-1-59392-088-3 Jun 2007 $299.99 439 pages STANDING ORDER [] Check here for a standing order and receive a 10% discount
Energy on future editions of the book(s) you have ordered, which will be shipped to you

Plunkett’s Energy Industry Almanac 2008 automatically. You may cancel your standing order at any time.

ISBN 978-1-59392-099-9 Dec 2007 $299.99 660 pages

Plunkett’s Renewable, Alternative &
Hydrogen Energy Industry Aimanac 2008
ISBN 978-1-59392-100-2 Dec 2007 $299.99 350 pages

METHOD OF PAYMENT (Our Federal ID number is 74-2440918)

h

Purchase order (if any):

[J Check enclosed [JBill me [J Credit card (check one) [JVISA [ MasterCard [J American Express

Engineering, Research & Nanotechnology Credit Card No. Expiration Date:
___ Plunkett’s Engineering & Research Industry Aimanac 2008 SHIP TO: Name

ISBN 978-1-59392-111-8 May 2008 $299.99 532 pages ’
___ Plunkett’s Nanotechnology & MEMS Industry Aimanac 2008 Title/Department

ISBN 978-1-59392-114-9 Jun 2008 $299.99 400 pages

Organization

Entertainment & Media

Plunkett’s Entertainment & Media Industry Aimanac 2008
ISBN 978-1-59392-103-3 Jan 2008 $299.99 555 pages

Address

) . ) ) City. State Zip
Financial Services, Banking,
Insurance, Investments & Mortgages Telephone Fax
___ Plunkett’s Banking, Mortgages & Credit Industry Almanac 2008
ISBN 978-1-59392-098-2 Nov 2007 $299.99 458 pages E-mail
___ Plunkett’s Insurance Industry Almanac 2008 subtotal $
ISBN 978-1-59392-097-5 Nov 2007 $299.99 442 pages
___ Plunkett’s Investment & Securities Industry Almanac 2008 Shipping/ handling add $9.50 per book US ground $
ISBN 978-1-59392-102-6 Jan 2008 $299.99 452 pages Next day air in the US, add $28.50 per book s
Food & Beverage Canada, ground add $11.00 per book $
___ Plunkett’s Food Industry Almanac 2008
ISBN 978-1-59392-106-4 Mar 2008 $299.99 541 pages FedEx outside USA, add $58.50 per book $

In Texas add 8.25% sales tax if you are not tax exempt ~ §

Health Care & Biotech

___ Plunkett’s Biotech & Genetics Industry Almanac 2008
ISBN 978-1-59392-087-6 Sept 2007 $299.99 560 pages

___ Plunkett’s Health Care Industry Almanac 2008
ISBN 978-1-59392-096-8 Oct 2007 $299.99 715 pages

TOTAL J
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For complete information,
visit www.plunkettresearch.com or call 713.932.0000

WIRELESS INDUSTRY continued from page 1

installed municipal Wi-Fi systems with the intent of making
Internet access available to all citizens at all times.

WiIMAX extends wireless range far beyond Wi-Fi

A newer standard known as Worldwide Interoperability for
Microwave Access, or WIMAX (802.16), is adding considerable
fuel to the wireless fire. WiMAX has the capability to deliver
extremely fast Internet connections to wireless devices, such as
notebook computers and mobile VOIP telephones, with each
WiMAX antenna having about a 30-mile maximum broadcast
range compared to only 300 feet for Wi-Fi.

Wireless Sensor Networks (WSNs) ready

to spread nanotechnology applications

A Wireless Sensor Network (WSN) consists of a grouping of
remote sensors (which may include RFID-equipped sensors)
that transmit data wirelessly to a receiver that is collecting

information into a database. Special controls may alert the
network’s manager to changes in the environment, traffic

or hazardous conditions within the vicinity of the sensors.
Long-term collection of data from remote wireless sensors

can be used to establish patterns and make predictions, as
well as to manage surveillance in real time. Applications are
expanding rapidly in agriculture, traffic management, security
and industrial plant operations. m

To find out more about these exciting trends and others,
check out Plunkett’s Wireless, Wi-Fi, RFID & Cellular
Industry Almanac, or go to www.plunkettresearch.com
and sign up for a subscription to Plunkett’s completely
up-to-date online database.

Important Plunkett titles related to wireless consumers and markets

* Plunkett’s Telecommunications Industry Almanac
% Plunkett’s E-Commerce & Internet Business Almanac
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* Plunkett’s Entertainment & Media Industry Almanac
* Plunkett’s Advertising & Branding Industry Almanac
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